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How has the need for Life Insurance changed in this 
weak economy?

Historically, life insurance has been considered a fundamental, basic financial 
product.  For many individuals, it was the first product purchased when starting a 
family and many advisors would insist on adequate coverage before helping clients 
invest.

In the last 20 years, consumer opinions about life insurance have changed.  
Longer life expectancies may have contributed to a lower sense of immediate need.  
Many consumers may have felt secure with their high home values and high stock 
values in their retirement plans or other investments.  

But in the last 12 months, the economy has taken a historical turn.  Jobs have 
been lost and employers have cut benefits while home values weakened and equity 
account values declined.  As a result, many consumers have cut back or reduced 
their exposure to a broad range of consumer goods and financial products.  

· Was life insurance perceived as important enough to hold on to?

· Is life insurance becoming once again a fundamental requirement?

· What are the implications for consumers?

About the Study

0ÒÕÄÅÎÔÉÁÌ &ÉÎÁÎÃÉÁÌȭÓ ÓÔÕÄÙ ÏÎ 4ÁËÉÎÇ Á 0ÕÌÓÅ ÏÆ !ÍÅÒÉÃÁÎȭÓ #ÈÁÎÇÉÎÇ ,ÉÆÅ 
Insurance Needs polled 1,000 Americans about the effects of the market downturn 
and their life insurance knowledge, attitudes, ownership and actions taken.  The 
survey was administered from June 24 to July 1, 2009.  The margin of error is +/-
3% at a 95% confidence level.

Respondents are online panelists invited by MRops, a Pennsylvania-based, 
independent, market research firm, to participate in this study.  Study participants 
are a national sample of male and female sole/joint heads of households between 
the ages of 30 to 59, with a 2008 household income of $50,000 or more and at least 
$25,000 in total savings and investments.  Additionally, they own at least three of 
the following financial products: 

Å Individual life insurance
ÅLong term care insurance
ÅTraditional savings accounts

ÅMutual funds
ÅStocks or bonds
ÅAnnuities

ÅDefined contribution plans
Å IRAs
ÅEstate plan/ will

None Group Only Individual Only Both Group and Individual



The importance of life insurance is resurrected in 
the context of current economic conditions

Despite market volatility, life insurance remains an essential safety 
net for Americans to help provide financial security to their loved 
ones.
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Consumer confidence in previously reliable financial products like 
stocks, bonds, and home equity has taken a beating, but life 
insurance has remained relatively unscathed. 

Safety and protection of my life insurance is not 
dependent on the volatility of the stock market.

The financial security of my family/ loved ones 
would be seriously jeopardized if I were to die 

prematurely without any life insurance coverage.

In this environment, life insurance is one of the 
only safe financial products

(% Agree among Current Life Insurance Owners)



Majority of Americans are underinsured, though they 
recognize the need to reevaluate in this new reality.

In addition to 18% not having any life insurance coverage, another 
22% of Americans are covered only through Group Life insurance 
provided by their employer.  Even then, coverage is very limited.
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Market downturn has reinforced the need for adequate coverage, 
but few have taken action.

66% Agree

66% Agree
The market downturn has reinforced the need to make sure I 
have adequate life insurance coverage

The recent wave of layoffs has made me realize how important it 
is to have life insurance coverage that it is not tied to my 
employer

No action

Decreased coverage

Increased coverage

(22%) (20%) (40%)



With gaps in their asset portfolios, consumers should 
consider how life insurance may meet broader needs

The effect of the market downturn have been felt throughout 
society.  In total, 90% of Americans indicate their assets have 
declined over the past 18 months.
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Consumers may not intuitively understand the need to close the gap 
created by the decline in home or investment account values.  Those 
with negative experiences in the last 18 months are more likely to 
recognize this need.

Strongly
Agree

Somewhat
Agree

Somewhat
Disagree

Strongly
Disagree

Total

Experienced Reduction 
in salary or income

Experienced loss of 
employer -provided life 

insurance


